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Almonds: an amazing food

» Global cultural heritage

* Nutrient rich

« Substantiated health

« Convenient

* Portable

« An ingredient and a shack
« Tasty and crunchy

« Versatile




l Consumer Needs and Desires are Changing

Rising middle class
Drive for healthy food
Need for convenience

Desired taste
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I Today’s Speakers

Established Markets

 Dariela Roffe-Rackind — Director, Europe and Global
Public Relations

* Molly Spence — Director, North America

Emerging Markets
* Becky Sereno — Manager, S. Korea and Interim China

« Connie Cheung — Almond Account Director, Bravo Asia
Advertising Agency

* Sudarshan Mazumdar — Director, India
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I Almond Board
Global Marketing:
Established Markets

Stacey Humble, ABC (Moderator)
Dariela Roffe-Rackind, ABC
Molly Spence, ABC
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I ABC Annual Conference |
EU3

December 2014

@ liforni
almonds

Almond Board of California




Europe: 2nd largest region

2013/14 Shipments by Region

North America Western Europe

Mi ddl East/AtiE
@ @ Central/Eastern Europe Latin America/Caribbean




42% of EU
population

Relevant
health
concerns

46% of EU
retail food
spend

Spending
power

Top 3 EU
markets for
new almond
product intro

Availability
of product

Heritage with
nuts

Trend
setters for
rest of EU
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http://new.innovadatabase.com/search/productinformation.rails?from=export&productid=1626113&guid=DEE0417A-3702-4B6D-B722-FAF379544081
http://new.innovadatabase.com/search/productinformation.rails?from=export&productid=1696872&guid=FEC015A7-0E67-4C38-AEB6-82BAEA0272EE
http://new.innovadatabase.com/search/productinformation.rails?from=export&productid=1724977&guid=350059DA-BBBA-4091-87B8-8904DB51BD93
http://new.innovadatabase.com/search/productinformation.rails?from=export&productid=1719043&guid=E9F8EE2E-946E-4B4B-A0B7-283685210774
http://new.innovadatabase.com/search/productinformation.rails?from=export&productid=1682739&guid=4B7E4CB0-2132-440D-B42D-34D02351BBDD

Europe continues to dominate

2013 Global Food, Nut, and Almond Introductions
Regional Share

8%

= Middle East & Africa
Latin America

® North America

= Asia-Pacific

= Europe

Food Intros Nut Intros Almond Intros



EUROPE DRIVES
MANY GLOBAL



Lifestyle shifts are creating
common consumer needs
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While snacking was not historically part of the culture for many European
markets, busier lifestyles have impacted the way people eat throughout Europe.

Market Average # of Snacks per Week
UK 14.4
Netherlands 14.3
Spain 13.6
Italy 135
Germany 13.2
Sweden 12.8
France 12.7
Total Europe 13.4
u.sS. 15.0

Source: European Snacking Study



BUT THE ALMOND
SNACK MARKET IS



European Context: Lifestyle Shifts
4

“| need to lose weight.
I'm trying to get fithess
back into my life.”



Desire for natural products

“Healthy food, to me,
are whole foods that are
fresh and unprocessed.




Trends / Market Drivers

: Needfor : : %f:é:léefi ra
: convenience : | :
E ; - shacking

< Desire for
. natural, : = Almonds
. unprocesse ‘ :
~. dfoods .-




Consumer Messaging Platform

Almonds are a Snack that is naturally satisfying and enhances my day.

Healthy

Wholesome

Simple

Pure

Minimally processed

“From the earth”

“Nutrients my body needs”

o
“Doing something good”
Satiety, “tides me over”
Texture and crunch
Provides energy
Delivers valuable nutrients
Long lasting

Pleasure

o
Quick, easy, convenient

Helps me balance, peace of
mind

No pressure
Good for my body
Feeling smart

Comfortable and safe
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Communicate about almonds as

the perfect healthy and tasty on-

ts?

=i Thelieve calor fecoun
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R The savvy snacker's secret? Eating 30
almonds a day reduces hunger pangs and
doesn't cause weight gain

People who ate 1.60z of almonds - equivalent to around 260 calorles - didn't
end up gaining weight or sating any more throughout the day
« Eating almonds also Improves Vitamin E and 'good’ fat Intake
« Almonds keep hunger at bay because of their monounsaturated fat, protein,
and fibre content
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While this habit may keep hunger at bay it's | |

fueling an obesity epidemic
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PARTNER WITH SPOKESPEOPLE

Témoignages de SuperWomen
cite Woodward, !

professens de Fitness,

Découvrez toutes
nos recettes

r
/ Nourrissantes et faciles 3 transporter,
les amandes vous SCCOMpagnent su quotiden |

v TENTEZ IC
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Les amandes,
craquantes en
toutes ci

On fitness, food
and turning 40

- e 000000~
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FOOD AND TURNING 40

The actress, presenter and DJ talks to Healthista about how
she keeps that body and the best thing about turning 40 (watch
the video — she really is as much fun as she seems on telly)

m EXCLUSIVE: DENISE VAN OUTEN TALKS FITNESS,




TALK TO THE EXPERTS

ﬂ glamupyourtifestyle
'

Agmina Nuttition
ProfMattes presents research to suggest
#almonds improve #satiety and suppress
hunger @almondboard @BrDieteticAssoc
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Our dietician Lucy Jones is talking almonds and nutrition. She certainly
Kknows her nuts. #snackhappy

22 likes
thecrazykitchen Me n Den #snackhappy

Like - Comment - Share

@ Like @ Comment ®8& 4 EmiyHarvey, Jil Newton, Theresa Barrington and 5 others lie this.




INTERACT WITH CONSUMER

g Camornis Aimonde “eé- California Almonds

Oxay tris coe s easy, where ace we todey T SAImonasOnTowr

Happy almond harvest! Growers are deep in the midst of harvest overin
Califomia, so for the next week we'll be sharing some facts about the
almond-growing community there.
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Provide Inspiration & rationale to

manufacturers to satisfy

Drivers
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Almonds - Feel-Good Snacking

Going Nuts For Almonds
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Snack nut analysis

The European snack foods industry continues
to experience strong growth with sustained
demand for foods that can be eaten on-the-go

by time-pressed consumers

the secrmd hal

rouw New |

New product introductions
give the
romgh

I

Empowered consumers
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THE PROOF IS IN THE PUDDING

EU3 Snack Nut Category Value Sales
September 2013—-August 2014

UK France Germany Total EU3

Sales* Change Category| Sales Change Category| Sales Change Category| Sales Change Category

(EMM) vs.YAG Share (EMM) vs.YAG Share (EMM) vs.YAG Share (EMM) vs.YAG Share
Total Nuts | €4226  5.0% nla €447.1 6.9% n/a €952.6 16.0% nla |€1,8223 11.0% n/a
Peanuts € 146.8 -0.4% 34.7% | €122.1 3.9% 27.3% | €227.9 10.4% 23.9% | €496.8 5.4% 27.3%
Cashews €901.2 9.3% 21.6% €87.6 7.9% 19.6% | €143.2 16.3% 15.0% | €322.0 11.9% 17.7%
Pistachios € 36.8 -3.7% 8.7% €87.0 0.9% 19.5% €82.1 11.9% 8.6% € 205.9 4.1% 11.3%
Walnuts €184 6.6% 4.4% - - - €114.6 14.4% 12.0% | €133.0 13.2% 7.3%
Hazelnuts - - - €118 10.5% 2.6% €445 13.2% 4.7% €56.3 12.7% 3.1%
Mixed Nuts | €52.0 4.8% 12.3% €81.3 7.6% 18.2% €915 23.4% 9.6% €224.8 12.8% 12.3%
A/O Nuts €44.4 11.8% 10.5% €144 3.4% 3.2% €184.0 23.1% 19.3% | €242.8 19.5% 13.3%

Source: 2014 EU3 IRI Snack Nut Performance Analysis.




INDUSTRY RECOGNITION
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Porter Novelli
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How a Handful of Aimonds Helped Jane to Snack Happy
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WHAT’S NEXT?



THERE'S STILL A LOT OF

And although top-of-mind awareness of
almonds improved 2% points since 2012, it
remains low overall at 7%.

Almond Awareness: First Mention

2007 2010 2012 2014 Change vs. YA

UK 5% 6% 6% 9% +3%

Germany 2% 1% 1% 3% +2%
France 1% 6% 8% 9% +1%

Source: 2013 EU3 AAU.



Continue to communicate
about the benetfits of

Emphasize good vs. : _
Drive Almond Snacking. bad fat & nutrient Provide more compelling

|dentifying the Opportunity density messages to reasons to choose

overcome weight- almonds as a snack
gain concerns



2015
BRING. IT. ON.
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AMERICANS ARE
CHANGING
uT“H = A TR Y, o ~

coconut water here, a quinoa purchase t ere and suddenly the .

E elﬁmr'ooks drastically. different than it did 10 years ago ,,

—Coca ColaCMO
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éé 979 of Americans report eating at least
one snack each day, and 40% report
consuming three to four snacks per day. 9

€6 North Americans snack an average 2.3
times per day, up from 1.8 times per day
in 2008. 99




BETWEEN A §
MEAL AND A |

SNACK IS




ood and beverage choices
er SNACKING occasion




What are people looking for in a

nack?

m All Snacks mHealthy Snacks

47%

Filling/satisfying 42%

. 44%
Nutritious . 7%

. 38%
Low calorie 29%

H . 36%
High protein 19%

High fiber 2 43%

33%
Natural / unprocessed : 40%

Reduced fat or fat free L

H 31%
Whole grain - 29%

31%
Low/no trans fat : 35%

. 30%
Low sodium ° 37%



Almonds are the #1
nut associlated with ¢

snackine

31%
Awareness of Nuts as a Snack
0,
21% 20%
12%
6%
4%
. . 2% 1% 1% 1% 0 1%
Almonds Peanuts Cashews  Pistacios Walnuts Pecans Macadamia Hazelnuts Pine Nuts Brazil Nuts Other Don't
Pistachios Nuts know/can't
recall a
specific nut

type



there is huge POTENTIAL

Total Snack Food
Occurrences
354+ billion

Salty and
Sweet Snacks,
Including Nuts
113 billion

Nut Snack
Occurrences
40 billion

Almond Snack
Occurrences
5.3 billion







.- Ellen DeGeneres
o
| finally figured out the secret behind
all of Andy's energy. It's California
Almonds. ellen.tv/1cxwju?2




OUR LIFE SQUAD:

YOUR
NUTRITION

G FITNESS
GUIDES

i LEARN MORE "
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\ HALIF-HOUR WITI

Afler two decades on Days af Our Lives. th
mom talks fumily, stvireg (it and sin

ress. author and by
goodhae to Salem

TRICKS OF
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GomnG L

P TAKE TIME FOR
N YOURSHLF.

BE A PROUD PARENT ~omi  LIVE FOR LOVE Scre shes
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ALISON SWEENEY

glow

CANADA'S BEAUTY EXPERT

APE

KNOWS

PARENTING

Autoplay [0

HOME  BEAUTY & STYLE  HEALTH & FITNESS  CONTESTS  VIDEOS

ALISON SWEENEY: THE STAR TALKS FITNE
MAR( 2014
Glow met up with Alison

S AND EATING HEALTHY

weeney. the busy mom and host of The Biggest Loser, at the New York Palace Hotel
atted about her recent gig as spokesperson for the Almond Board of Calformia, as well as how she stays
motivated, fit and happy

On the pressures to be slim as an actor and in
stupe 2 2 fimess persorally

ctress thing a long
w. s all about being heatthy,
oduct of being heathy

| was able o pust
time ago. For me.
Being siim is a by

Atypical day

1 work out for 45 minutes to an hour. | do cardio

ir o five days a week and one day of Strength

t every day, | have oatmeal or Greek

to make sure that | have
inner, | usually have

e, fish o sheien, maybe some quinoa, ot
o eat red meat once in a while.

On staying on track
I was telling Jiian [V
@ oser] how | was snacking late at night
told me, It's not that you don have willpower
it's that your body is tired.” You're mixing up the
sign | must go to sk h | need sugar to keep
going " | remember feeling o relieved in learming that | think that 3 ot of our instincts are being misread because

trainer on The

& WORLD REPORT

redbo

our 2014
yfms h start!

Get healthy: h A
Easynew | ,nw
uat L4

Loseweight: /

C
frr w crvnnctui

97§ Colifornia Aimonds
Chack out these exercise s from ¢ LifeSquad member Sashieyborde

Canadian
Living

2 voutube

Ashley Borden - Life Squad
Quick tips from Ashley Borden, celebrity personal trainer and fitness expert
for the Life Squad. Brought 1o you by California Aimonds.

All Things Food & Drink

tost #NOFILTER

@ The Daily Meal
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Better
Homes

and Gardens

What Do Our Favorite Food Bloggers
Always Have In Their Fridge?

They've convinced us to add pickled jalepencs, anchovies, and
coconut milkk to our grocery Fist.

*Akmonds live in my rel

there’s aways 3 Quick and GEEO0LS SAMCK that 1 ¢

what's Gaby Cooking

Low-Cal Comfort Food Recipes

by Spry Contributor Ma

2014

These nostalgic classics have all of the comfort for a fraction of the

= Email = Print

@m )

(Puase| |9 Tweet |3

News Views

5 Snoaky les b Beat Sugar Cravings
© [

avings—mysell included In the past my cravngs were 50 out of contral
they wreaked havoc on my mind and body. | was tired, cranky, and Sealing with acne breakouts—it wasn't
prefty

Pz WTwest 21

Alot of us struggle with sug

Since then, I've managed to gain conlrol over m, out rom time to time, | tall into patterns
of gvercoing it on sweet ireats (who coesn't?). Instead of leting these occasional dessen binges take
over my life again, | ight dack with a few key strategies, which ultimately prevent my cravings from
spiraling out of control

gar

Here are some of the ways | cut sugar trom my dist and | hope they help you, toal

Schedule treats

For me. this means delaying any sor of sweet treat until aRer dinner, If | start with Sugary snacks in the
aremoon, for example, | énd up craving them for the rest of the day. This works for me, but mayde
planning an ice cream outing twice a week of a cookie splurge on Friday aflernoons might wark for you

One of my favorite low-Calore Wreals are these gluten-frea almond brownies, which have fewer than
calorles each and are oh-s0-chocolaty!

by Gaby Dalkin, BHG Contributing
Food & Lifestyle Editor

Ingredients
Lemon Basil Dressing  Zucchini Noodles
« ¥, cup shiced almonds  and Grilled Shrimp
* 2 cups packed basil, * 1 pound shrimp

stems removed
* 2 garlic cloves

« 1 shallot

« %4 15p. red pepper flakes
* % cup olive oil

* 1 thsp. red wine vinegar
* 1 lemon, zested

+ Kosher sait and freshly
cracked black pepper

* ¥ cup haived cherry
tomatoes

Directions:
n a blender combine % cup skced almonds and
the remaining ingredients for the Lemon Basi
Dressing. Pulse on medum until smooth, and
season with salt and pepper
in a skilet over
golden brown,

Place the remaining alrmon
medium high heat and toa
Remove from heat and set aside

Heat one tablespoon of olive oil over medium high
heat. Add shrimp, season with salt and pepper,
and cook for 6-8 minutes until pink. Add two
tablespoons of the Lemon Basil dres
to combine. Transfer shrimp o a bow

Cut 2cchini into thin, noodie-shaped strips and sauté
for 1-2 minutes over medium heat unti just tender
Season with salt and peppes, and then add two
tablespoors of the Lemon Basi dressing. Tum heat off

Toss shrimp with the zucchini noodles and cherry
tomatoes. Top with toasted almonds and serve.

whatsgabycooking.com.
WHAT

%QOOKING

arrots ‘W Cake




Heavv FRONT PAGE NEWS TECH SOCIAL ENTERTAINMENT

Breaking News | Celebs | Top 10| 5 Fast Facts | Apps | Comedy | 20 Hottest | 20 Awesomest | Funny Videos | Dating

Health

Weight Loss Tips from Celebrltz
Trainer Gunnar Peterson: Think Like a
Boy Scout

2. Weight Loss Tip: Always Have Some Healthy Protein with You

1 always stock my kitchen and office with almonds. Just a handful has the crunch, fiber and
protein that keep me full and satisfied during the day.”

HUFFPOST

A\LTH)Y

! Z\.'i'\(;

-—
= Gunnar Peterson £ W
Gunnar

DefensiveEating=Filling up on a nutritious
snack like almonds b4 a summer party!
Takes the edge offl More tips: ow.ly/wiXF1
(ad)

4 Reply 3% Retweet % Favorite ==+ More

E California Aimonds \fe Like Page

A handful of almonds are an easy, convenient way to power up before a
workout - "Rules to Live and Die(t) By" in the words of our friend, Gunnar
Peterson. More easy tips here: http://ow.ly/x4coD

—
= Gunnar Peterson $x W
Gunnar

Countdown to summer begins NOW!Grab a
handful of #almonds before you hit the gym
for a quick, nutritiuos boost: ow.ly/wiXFL (ad)
« Reply +3 Retwest ¥ Favorite ses blore

RETWEETS  FAVORITI

5 57 ARNEABOAEE

5:07 AM - 21 May 2014




HELR\YOUR
CHIENTS

Did you know the recommended serving of almonds is
one 0 nce, about 23 almonds? While a single ounce
may und small, it's l ally a substantial, satisfying

ack that hlpy i tsf el full between meals. GET FREE CLIENT HANDOUTS >

T estimate a corre« g p a has dfl
3 x 3" tky te. hkgl 1/4 pE sier,
Just remember: 1-2-3. 1 o 23cmnhv Imod

QVQMQQ




Academy of Nutrition

HyVee. =RD A FNCE

Food & Nutrition Conference é&

« Expo

: d 2
Shopping for Health %/

BOOST THESE:

GET THE GOOD STUFF

(& california

almonds
£ 4
W e
growing
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WHAT LETS YOU MIX IN INSTANT
IRRESISTIBIENTFY?

ALMONDS, OF COURSE.

ALMONDS, OF COURSE.

These days as snack-happy consumers reach for almonds in record
numbers, they're craving more flavorful ways to enjoy them, too. By adding your spicy
touch to their tasty, crunchy, heart-healthy nutrition, almonds can be indispensable ¢ -
to your next snack-aisle success. Learn more about the essential almond at (/ . o it Almonds.com/snacking
californi

a

almonds

Imonds.com

Almonds.com/snacking.
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EXPECTATIONS:
INFORMATION WHERE AND
WHEN THEY NEED IT
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Video will begin in 1 second.

Jamey Eisenberg

Senior Fantasy Writer
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Dave Richard
Senior Fantasy Writer

W Follow
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FOR THE DRAFT.

500D MDY

Fantasy Football Today L J

Q Eye on Football

Two more Jaguars WRs injured, including Allen

Robinson.

almonds
GRUNI

ounce they've signed former
teelers T Max Starks.

PICK ALWONDS >

CBS Fantasy Football £

Come by CBS Scene in Foxboro tomorrow
for our Draft event & stop by @almonds
booth 2 enter the #UltimateBroSnack
sweeps! Prize = $1k + more!

aimonds
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NFL 49ers 49ers LB NaVorro Bowman out at least first 6 aames of season. Bowman EtH=
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Timeline  About

PEOPLE >

¥ ok %k
223,135 lkes

Dara Sahebjami, Heather Garlich and 50 others like

this.
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ABOUT >

Welcome to the official Facebook page of California
Almonds and Aimond Board of California
www Almonds.com

ApPS >
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Health & Nutrition

Photos ~ Reviews  More »

& status [ Photo/Video  [[F] Offer, Event +

What have you been up to?
S22
E California Almonds

Have you signed up for our eNewsletter? Receive scrumptious almond
recipes and exciting news right to your inboxt

BONUS: We're giving an almond snack tin away to the first 100 new
subscribers who sign up.

Subscribe here and crunch on: hitp://bit.ly/1wYHRng

us snckgs:

Recipe Center

BLOG

VIDEO: A SCIENTIFIC APPROACH TO ENVIRONMENTAL STEWARDSHIP

ming program
ons based on what

California Almonds

& Almmonids ane 8 ded

THIS WEEK

2,450
Page Likes

248,244
Post Reach

UNREAD

Nofiication

California Almonds
Have you signed up for our
eNewsletter? Receive
scrumptious aimond recipes
and exciting ne.
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Boost Post
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TWEET "
1,728 364 2,404

California Almonds

Tweets Tweets & replies Photos & videos

California Almonds
= www.Almonds.com @
@

California Aimonds are a delicious snack Dave Furst

packed with energy 10 help you bring it ICYMI SaturdayJeff JimSorg! (@mchappe ady Wk13 of #Colts

all day. every day. #CrunchOr Horseplay @almonds [VIDEO] bit ly/1t (9 FoIIowing

40 followers | 7,147 views

and videos

Instagram

o belng It &l day

californiaalmonds -

California Almonds Calif
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MAKING TANGIBLE

5 INNOVATION

\E®} CENTER R U.S. DAIRY.

HEALTHY PEOPLE  HEALTHY PRODUCTS  HEALTHY PLANET

SUSTRINRBLE BEEF RESOURCE CENTER

Safe, affordable beef through socially and
lly responsible practice:

environmentally responsible practices

COMMITMENTS TO IMPrOVE
SUSTAINABILITY and address

In 2009, the U.S. dairy industry announced a
commitment to reduce greenhouse gas emissions
25% by 2020 and laid out a plan to reach the goal.

In 2010, the U.S. beef industry formed the

Sustainable Beef Resource Center, which

provides ranchers with economic rationale and .
»/®

tools to adapt more sustainable practices. s
growing

ADVANTAGE
The Almond Conference



COMPANIES ARE RISING TO
THE OCCASION TO CULTIVATE

TRUST WITH THEIR consumers

STORIES ENVIRONMENTAL METRICS COMMUNITY SOURCING SUSTAINABILITY REPORT

s hcs / W nocae
WATER WASTE EMISSIONS WATER
Goal: Reduce water use per barrel to 3.5:1 by 2015

Water is the main ingredient in beer, and a heslthy & refisble watershed is something that we most certainly care about, 85 both brewery owners and responsible
community members.

ORIES ENVIRONMENTAL METRICS COMMUNITY SOURCING

Water conservation is a metric which continually challenges us: hoppier beers in our portfolio, a larger of beers overal, snd a demand for more bottles than kegs
have all resuited in a decrease in our water efficiency in recent years. We are working hard to reverse that trend, however, and are in the midst of installing water
submeters throughout our facilty so that we can identify and address anywhere that we are wasting water in our Production process.

WATER INTENSITY

Hectoliters (HL) of water used to make 1 HL of beer

2006 ( ( ( (
Clean water makes great beer We're diverting 99.9% of our waste! Reducing our carbon footprint ';’;m (
STRATEGIC ALIGNMENT NEW BELGIUM'S S.M.S. NATURAL RESOURCE MGMT BRIGHT IDEAS

22 00000 =

= P00 ¢

S 3.50 HL
Let's visualize how sustainability Keeping on track to meet Our multidisciplinary team keeps  Fostering innovation and Glasses of Water tomake Glass of Beer
is built into our DNA sustainability goals tabs on our natural resource prioritizing efficiency

usage improvements
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