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INDIA REGULATORY
ENVIRONMENT....

EACH DAY SOMETHING NEW!




; . . Tariff GST
Commodity Description under GST
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Hazelnuts  or
filberts (Corylus

spp.)
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Other nuts, fresh?® such as Almonds,
whether or not shelled or peeled

Other nuts, dried, whether or not shelled or
peeled, such as Almonds, ....

Cashew nuts, whether or not shelled or
peeled

Other nuts, fresh such as , Hazelnuts or
filberts (Coryius spp.), , Whether or
not shelled or peeled

Other nuts, dried, whether or not shelled or
peeled, such as , Hazelnuts or filberts
(Coryius spp.),

Other nuts, fresh such as , walnuts,
whether or not shelled or peeled

Other nuts, dried, whether or not shelled or
peeled, such as , walnuts,

Other nuts, fresh such as , Pistachios,
whether or not shelled or peeled

Other nuts, dried, whether or not shelled or
peeled, such as , Pistachios,
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FOOD SAFETY AND STANDARDS AUTHORITY OF INDIA
NOTIFICATION

New Delhi, the 9™ July, 2020,

(i) Moisture (m/m), per cent Not more than 6.0

i) Inshell almonds, shell or skin fragments, {m/m), per Not more than 0.25
cent
(iii) Rancid, rotten and damaged by insects or other pests | Not more than 1.0
(m/m), per cent
Total tolerance

(iv) Gummy and brown spot (m/m), per cent Not more than 2.0
: Not more than 10.0
(v) Blemishes and discoloration(m/m), per cent Not more than 4.0

vi) Shrunken or shrivelled and not sufficiently developed | Not more than 4.0
kernels(m/m), per cent

x) Acid insoluble ash , per cent
(xi) Oil content {m/m), per cent

(xii) Acidity of extracted oil, expressed as oleic acid , per Not more than 1,25
cent




INDIA MARKETING PROGRAM:
EVOLVING TO LEVERAGE

NEW OPPORTUNITIES




Source: Economic Times, LiveMint, Google
*as of 12t November 2020




Consumed raw, soaked & Given by mothers to Good for brain & provide : : :
peeled first thing in the children energy through the day Gifted during festivals

morning

Accomp.anir.ner.lt with Integral part of prayer Usually eat 4-5 almonds
wedding invites offerings per consumption occasion




*During Festivals




Top 12 Wellness Goals Women Men Top 12 Wellness Goals For Kids

Have more energy and stamina

Have a sharp memory/concentration

To have more energy and stamina 18% 18%

Keep their mind stimulated

To increase their mental alertness

Keeping my mind stimulated

To have a sharp memory/concentration

To increase my mental alertness

To be able to think quickly 15%

Eat Almonds Before Don’t Eat Almonds
% Agree Strongly

Breakfast Before Breakfast
Good to eat in the morning 58% 51%
Good for my brain 58% 52%
Is energizing 58% 51%
Good for my mental acuity 57% 50%
Provides energy 57% 51%

Segmentation Study




“If you want to be disease free...”

“If you want to be happy...”

“It is for your family’s peace and happiness.”

“When you are healthy, you feel confident.”

“If you are healthy nothing will stop you and you
will be successful.”

“Health is also fitness and, if you want to look
good and slim, health is important!”

“If you are healthy, your future is secure!”

Segmentation Study

Lifestyle upgradation drives people today
Acquisition and ownership of symbols is now essential.

Consumers are willing to extend themselves or stretch
their resources because they don’t want to be left behind

Bettering the self is a universal desire
Honing skills and upskilling
Developing talents
Exploring the “new and different” to enrich oneself

The reward of bettering self and
performing consistently is to have a

sustained advantage
Building excellence
Honing and playing to one’s strengths

Moms also encourage this need for

betterment and performance in their kids
Extracurricular activities are seen as opportunities to
Improve or learn new skills or perform in front of an

audience and receive accolades

Performance

Give everything you take up your
100%, with concentration

Do a better and faster job

Stand out for it; get a promotion

Get noticed by others

Be successful













PRINT ADVERTORIALS NUTRITION PR MEDIA OUTREACH MEDIA EVENTS




Sakal

The Pioneer

The New Indian
Express

The Pioneer







Trade Conference Trade Newsletters










Provides energy
Good for brain development
Good for memory development

Good for skin and hair
High In protein

Ea:',r to digest

High in vitamin E

Can help lower your blood...

Good for your heart

Contains no cholesteraol
Mutrient dense

A source of antioxidants

Low in saturated fat

A source of fiber

High in good-for-you oils
Good for weight management
Hi:Fh in magnesium

Has cigestive benefits

% - Rated as One of Three Most Motivating Reasons

Motivations for Eating Almonds

52%
52%



Source: TGl



















Strength of Almonds Snacking Parameters

Source: GPS 2019, 2018, 2017 & 2016




Source: Global Perception Study 2019, 2018 & 2017




Source: Position Report, Almond Board of California
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